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We have worked to create the model for the future by assembling 

nimble and high-quality talent.  Telling your story through content is a 

fundamental component for successful brands. We understand the 

needs of a brand for both high-end production as well as smaller social 

and web production. 

Content is the fuel behind a brand's marketing and our content engine 

works to keep your brand idea performing at its best.

IDEAS THAT WORK.



 3

Clients. 
Collaborators.  
Partners.

B R A N D S  W E  H A V E  R E C E N T L Y  

C R E A T E D  C O N T E N T  F O R



Public Works is founded on the simple principle of doing what’s right for the brands 

we partner with. We’ve worked for global agencies and Fortune 50 companies, but 

we’ve found the key to a successful partnership to be small and simple—

collaborate fiercely and openly.

The Workers
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Brian Slater

Creative / 

Art Director

Meet The Team
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Chelsea Culver

Project Manager

Jonathan Schuster 

Creative / 

Designer

Paige Gregory

Creative / 

Art Director



Capabilities
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PHOTOGRAPHY

PROP/ FOOD 
STYLING

RETOUCHING

SHORTS

VIDEO EDITING

STOP MOTION/ 
VIDEO

SOUND DESIGN ILLUSTRATION

MOTION 
GRAPHIC/ 

ANIMATION



Product, recipes, table top—Public Works 

does it all. We have a wide array of color 

sweeps and surfaces to make our shots sing. 

We also offer in-house retouching and color 

correction services. 

Thinking a little bigger? We work with a wide 

array of freelancers when we need a larger 

studio or specialized food and prop styling.

Photography

CAPABILITIES



When it comes to video and stop-motion 

content for social, Public Works is a one-stop-

shop. Bold, bright, attention grabbing pieces 

made to stand out amongst the clutter. 

Movement grabs more impressions than 

static images, so why not add a little pizazz to 

your next post?

Stop Motion/ Video

CAPABILITIES



In addition to photography and stop motion, 

Public Works also makes eye-catching, 

thumb-stopping original animations from 

scratch.  Characters, voices, and original or 

licensed music all come together to create 

something spectacular for your brand. 

Animation 

CAPABILITIES



From recipe videos to raving cereal boxes, 

we’ve got video production covered. Thanks 

to our streamlined process and experienced 

makers, Public Works can shoot, edit, apply 

graphics and export—all in-house—with 

incredible turnaround time.

Shorts

CAPABILITIES



CASE STUDIES



Mom’s Best Cereals

C A S E  S T U D Y
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Mom’s Best Cereals went viral. Our content struck a chord with 

moms across America who saw the joy in laughing at the honest 

truths we served up. Our Mother’s Day video went viral, 

accumulating over one million shares and 50 million organic 

views. Other content saw huge, organic reach on nominal ($100) 

media budgets. We celebrated moms with great content and they 

rewarded us with their love. 
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Pebbles Cereal

C A S E  S T U D Y
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Pebbles’ social channels became a key component of 

building the new Pebbles brand voice. From boosted 

media posts to community interaction, we managed the 

entire social platform, including leading them to be Post 

Foods’ first brand on Snapchat.
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An Endless Supply of Creative Ideas
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Updated The 

Recipes Section Of 

The Site Making 

For A Much Tastier 

Experience



PebblesCereal.com



The Honeycomb Big Apology 

C A S E  S T U D Y
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Honeycomb social channels were getting 

inundated with complaints about the new and 

improved flavor. Loyal Honeycomb users 

were very vocal about their desire to have 

Post return to the original flavor and many of 

the comments were...unsavory. So, Post 

listened. In returning to the classic taste, we 

wanted to win back our most ardent fans and 

make them sweet on Honeycomb again.
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Saying Sorry On Social

Who better to deliver the big news that the Original 

Honeycomb is back than the Honeycomb Box himself. In 

a series of social posts, the Honeycomb Box responded 

to some of the Not-So-Sweet Comments about the “new 

and improved” flavor.

H O N E Y C O M B  R E S P O N D S  I N  A  B I G  W A Y
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Thanks! 


